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How the
pandemic
is changing
e-commerce
in Europe
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Germany and the UK are Europe’s
strongest e-commerce markets
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Average purchase online per year (EUR)

Number of e-commerce consumers and average online spend per year
Basis: Have shopped online
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Number of e-commerce consumers in millions



97%

UK

Proportion that shopped online from a marketplace during the year

Wish, Zalando, Amazon, Ebay, Etsy, Alibaba/Aliexpress, JD.com and Allegro
Basis: Have shopped online
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Home deliveryin
daytime

64%

45% | 51%

Delivered to my
mailbox/multi-
occupancy mailbox
by the mail carrier

1% 17%

Collect the product
myself froma
distribution point

2% 12%

Home deliveryin
evening

1% 14%

1%

Collect the product
myself from a parcel
machine

1% 0%
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Delivery to workplace 3%
Pick up at the online
store’s physical store

1%
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Extreme - Ecommerce

growth 2020 when the
industry grow with 35 B SEK
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Groceries

Furnishing/homeinterier

Sales growth and sale per sub-

Growth rate2020 Revenue 2020 (mdkr) E-commerce share 2020  E-commerce share2019
95 % 14 4% 2%

Pharmacy 59 % 8 16 % 1%
Home electronic
DIY 41 % 7 14 % 12%
Sports/leasure
Books&Media 26 % 6 NA 59 %
Clothing/shoes
Children/Toy 8% 3 NA NA
40 % 122 14 % 11%
E-commerce share per sub industry
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Growth in groceries diveded between
home delivery and pick up in store
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In which type of store did you make
your most recent purchase?

Men
aged
18-49
18-29 30-49 50-64 65-79 18-29 30-49 50-64 65-79
vearsold vyearsold vyearsold vyearsold | yearsold vyearsold vyearsold yearsold
[7]E2| city center 23% 20% 34% 31% 25% 27% 35% 35% | Citycenter [:]
& Shoppi cantaci| N oy 25% 29% 37% 18% 23% 25% 27% | Shopping center &
T Hypermarket 8% 9% 6% 12% 1% 1% 14% 17% | Hypermarket [

Sum physical retail
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Sum e-commerce
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17%
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19%
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20%
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The proportion of e-commerce
consumers who made their most recent
purchase in a physical store or online
store

“RN 2020

2018 2019 2020

@ Webstore @ Physical store Don 't know
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Proportion who prefer
different delivery options

September 2020

36 %

Pick up point

Locker 9 o/o

Home delivery
with signature

13 %

Home delivery 4 5 O/
without (o]

signaturer

Click & Collect 1 O/
(o]

December 2020

26 7
12 %
15 %
92 7%
1%
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